
 

 

Marketing and Communications Director 
 
The Aga Khan Museum (AKM) in Toronto, Canada offers visitors a window into worlds unknown or 
unfamiliar to many of them: the artistic, intellectual, and scientific heritage of Muslim civilizations 
across the centuries from the Iberian Peninsula to China. Its mission is to foster a greater 
understanding and appreciation of the contribution that Muslim civilizations have made to world 
heritage. Through education, research, and collaboration, the Museum will inform and inspire 
audiences from all cultures by presenting art created in the Muslim world throughout the past fourteen 
centuries, along with current paths of artistic practice and cultural development, enhancing the cultural 
dialogue which is at the heart of the world heritage. 
 
Purpose of Position  
 
Reporting to the Director and CEO, the Marketing and Communications Director plays a key role in 
setting the strategy and promoting the brand of the Aga Khan Museum. A member of the AKM's 
leadership team, the MARCOM Director is the custodian of the AKM brand and voice. S/he is 
responsible for developing, in consultation with the leadership team, the institutional marketing and 
communications plans to support the achievement of the Museum’s strategic objectives. The 
MARCOM Director manages external creative and PR agencies and ensures the execution of the 
institutional plan through these partners. S/he provides recommendations to the Museum Director & 
CEO on the enhancement of the museum's reputation and visibility, manages related internal and 
external issues and ensures that temporary exhibitions, the permanent collections, performing arts 
events, educational programs and all the commercial activities of the Museum receive sufficient and 
appropriate exposure. The MARCOM Director also plays a key role in stakeholder management within 
the community and the Aga Khan Development Network (AKDN). S/he works collaboratively with 
peers in all departments and manages a small but effective team. 
 
Key Responsibilities 
 
• Functioning as the custodian of the AKM brand, the MARCOM Director ensures that all 

communications, both printed and online, adhere to the institutional brand guidelines and provides 
quality control for the Museum brand, ensuring deliverables meet the high standards and align 
with the Museum’s vision and requirements. 

• Developing, in partnership with the respective department heads, short and long term marketing 
plans, including digital media plans, that relate to agreed and articulated long and short term 
institutional objectives to market and publicize the museum, its programs and its commercial 
offerings to general and target markets, using all of the tools available in a modern media 
environment. 

• Engaging and managing external creative and PR agencies, ensuring that marketing plans and 
campaigns adhere to the AKM brand and are executed as per plan. 

• Developing and implementing the institutional communication, and digital media plans, articulating 
a process by which content will be developed and disseminated across various media. 

• Building sustainable partnerships with other cultural organizations with the aim to extend the 
marketing and the communications reach of the Museum. 

• Building sustainable relationships with local and international journalists and opinion makers, and 



 

 

with local and international media outlets. 
• Ensuring adequate and appropriate coverage in local as well as foreign travel and gastronomic 

guides and with appropriate in-flight magazines. 
• Ensuring adequate exposure through AKDN institutions and projects. 
• Ensuring that audience research is conducted through the creative agency and analyzing results 

so that learnings can inform future initiatives. 
• Building and maintaining excellent working relationships with Tourism Ontario, Tourism Toronto 

and other similar institutions and working collaboratively with them to build international audiences 
for the Museum. 

• Building and maintaining excellent working relationships with the community, particularly targeting 
the communities relevant to the Museum’s context.  

• Working collaboratively with Museum colleagues and consulting regularly and continuously with 
AKDN communications.  

• Managing the in-house MARCOM team, clarifying roles and responsibilities and establishing the 
parameters for the 3-way relationship between MARCOM, HAVAS and other Museum 
departments. 

• Fostering and maintaining a “service and team oriented” collaborative divisional culture, 
encouraging creative and innovative input and initiative. 

• Promoting the development of staff through career stages; providing performance assessments 
informally throughout the year and formally on an annual basis to direct reports. 

• Developing and owning the institutional crisis communication plan and acting as a spokesperson 
for the Museum. 

• Limiting in the measure possible, unfavourable coverage of the Museum, keeping under review 
possible misconceptions or criticisms and taking appropriate preventative actions to inhibit them. 

• Representing the division at senior management meetings and for presentations to the Board as 
required. 

• Overseeing the preparation of the annual divisional budget and managing divisional finances 
within the approved budget. 

• As required, preparing reports and making presentations to the Director & CEO and the Board of 
Directors. 

• Any other tasks assigned by the line manager.  
 
Qualifications & Experience 
 
• Minimum 10 years of experience in leadership roles in Marketing and Communications in the 

public and/or private sectors, previous experience of working in a museum or in an arts and 
cultural institution will be an advantage. 

• Demonstrable experience of managing external agency relationships. 
• Proven ability to develop and realize creative and multifaceted marketing plans across many 

platforms with a tangible record of success. 
• Proven ability to be nimble and change course as marketing campaign results warrant. 
• Understanding of digital platform, specifically around web and social media 



 

 

• Proven ability to develop professional relationships that result in stable, consistent, reliable 
marketing and communications initiatives.  

• Excellent print and broadcast media contacts locally and internationally and proven ability to build 
new ones. 

• Ability to problem-solve and work independently in a dynamic environment with competing 
deadlines. 

• Knowledge and experience with marketing and communications initiatives that support 
fundraising, membership development and sponsorship solicitation. 

• French proficiency; bilingual writing ability a plus. 
• Knowledge and/or interest in Islamic art a plus; Knowledge of arts & culture sector in Toronto a 

definite asset. 
• Proficiency in Microsoft Office required. 
• An affinity with the underlining goals and philosophy of the Aga Khan Development Network.  
• Expressed interest in the mandate of the Museum. 
 
To Apply 
 
Please send your cover letter and resume to akm.hr@akdn.org.   
 
The Museum thanks all those who apply, however only shortlisted candidates will be contacted. 
 
Please note that the Museum is an equal opportunity employer and is committed to fair and accessible 
employment practices.  Upon request, suitable accommodations are available under the Accessibility 
for Ontarians with Disabilities Act for applicants invited to an interview. 
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